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GOVERNMENT OF THE DISTRICT OF COLUMBIA 
OFFICE OF THE ATTORNEY GENERAL 

 
 
 
 
 
 

In the Matter of: 

Acima Digital, LLC and Acima 
Holdings, LLC.  

 

 ASSURANCE OF VOLUNTARY 
  COMPLIANCE 

 

ASSURANCE OF VOLUNTARY COMPLIANCE 

The Office of the Attorney General for the District of Columbia (the “Attorney General”), 

enters into this Assurance of Voluntary Compliance (“Assurance”) with Respondents Acima 

Digital, LLC and Acima Holdings, LLC (“Respondents” and collectively with the Attorney 

General, the “Parties”). To resolve the Attorney General’s investigation pursuant to the District of 

Columbia Consumer Protection Procedures Act (“CPPA”), D.C. Code § 28-3901 et seq., regarding 

Acima’s marketing of its Rental Purchase Agreements (“RPAs”), the Parties agree as follows: 

I. THE PARTIES 

1. The District, a municipal corporation, is the local government for the territory 

constituting the permanent seat of the government of the United States. The District is represented 

by and through its chief legal officer, the Attorney General for the District of Columbia. The 

Attorney General is authorized to enforce the District of Columbia’s consumer protection laws, 
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including the CPPA, and to enter into Assurances with merchants resolving violations of the 

CPPA. D.C. Code § 28-3909. 

2. Acima Digital, LLC (“Acima Digital”) is a limited liability company organized in 

Utah with its principal place of business in Plano, Texas. Acima Digital offers its RPAs to 

customers who shop at certain third-party retailers across the United States.  

3. Acima Holdings, LLC (“Acima Holdings”) is a limited liability company organized 

in Utah with its principal place of business in Plano, Texas. Acima Holdings is a holding company 

that holds the ownership units of Acima Digital and Acima Solutions, LLC (Acima’s former 

subsidiary that was later merged into Acima Digital in 2023). Acima Holdings owns 100% of 

Acima Digital.  

II. DEFINITIONS 

4. “Acima” shall mean Acima Digital, LLC, Acima Holdings, LLC, and any of their 

predecessors, successors, assigns, agents, employees, representatives, subsidiaries, officers, 

directors, principals, and any other persons authorized by Acima Digital, LLC or Acima Holdings, 

LLC to act on their behalf; provided, however, “Acima” shall not be deemed to include any 

Retailers. 

5. “Acima Cash Price” shall mean the cash price Acima discloses to Consumers in 

its RPAs consistent with its obligations under the Lease-Purchase Agreements Act, D.C. Code §§ 

42-3671.01 et seq. 

6. “Alternative Retailer Training” shall mean the training that Acima may require 

in lieu of Substantive Retailer Training, as provided for under Paragraph 36(a) below, to a 

Retailer’s employees who: (a) do not assist the Retailer’s customers in applying for Acima’s RPAs; 
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(b) do not provide any substantive explanations regarding Acima’s RPAs but instead only refer 

the Retailer’s customers to Acima’s in-store or remote personnel or to Acima’s QR code, app, or 

other technology or to other Acima-created and maintained resources regarding Acima’s RPAs; 

and (c) are not responsible for addressing Consumer concerns or questions regarding Acima’s 

RPAs. 

7. “Annual Retailer Training” shall mean the annual training of a Retailer’s then-

current employees whose job responsibilities include directly communicating the potential 

availability of Acima’s RPAs and providing substantive explanations regarding those RPAs to the 

Retailer’s customers, and also the immediate supervisors of such Retailer’s employees, as provided 

for in Paragraph 36.b.ii. below. 

8. “Cash Price” shall mean the lowest price at which the Retailer offers or advertises 

to sell the Merchandise for cash via the retail shopping method through which the Consumer 

applies for an RPA (e.g., online, in-store), and that is the subject of an RPA, to the Consumer on 

the day the Consumer enters into an RPA with Acima to lease such Merchandise; provided, 

however, that in the event that Acima offers or advertises Merchandise directly to a Consumer, 

“Cash Price” shall mean the lowest price at which Acima offers or advertises to sell the 

Merchandise via the retail shopping method through which the Consumer applies for an RPA (e.g., 

online, in-store), and that is the subject of an RPA, for cash, to the Consumer on the day the 

Consumer enters into an RPA with Acima to lease such Merchandise. For the avoidance of any 

doubt, such aforementioned lowest advertised price shall include (but not be limited to) any price 

advertised by the Retailer or Acima, as applicable, using terms like “cash price” or “same as cash 

price.”  For all purposes hereunder, Acima shall be entitled to rely on information provided by the 
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Retailer to Acima to confirm the Cash Price for the Merchandise, unless Acima knows or should 

know that the information provided is incorrect. 

9. “Clearly and Conspicuously” for the purposes of this Assurance shall mean a 

statement that, regardless of the medium in which it is made, is presented in such size, color, 

contrast, and duration compared to the other information with which it is presented and which it is 

intended to modify, and in close proximity to such other information, that it is readily apparent, 

readable, and understandable.  With regard to the Lease-Purchase Agreements Act, D.C. Code  

§§  42-3671.01 et seq., and Acima’s obligations hereunder, to the extent there is a future conflict, 

following the execution of this AVC, between this definition and a statutory definition (if any) in 

the Lease-Purchase Agreements Act, the statutory definition shall control. To the extent there is a 

conflict between this definition and any other applicable District consumer protection law, the 

resolution of such conflict shall be addressed pursuant to Paragraph 102.  

10. “Consumer” shall include the definition contained in D.C. Code § 28-3901(a)(2) 

and, for purposes of this Assurance, shall mean (1) any person Acima rents or has rented 

Merchandise to in the District of Columbia pursuant to an RPA; (2) any person who applies or has 

applied for an RPA with Acima in the District of Columbia; or (3) any person to whom Acima 

offers or advertises, or has offered or advertised, an RPA in the District of Columbia. 

11. “Consumer Reporting Agency(ies)” shall have the meaning provided in 15 

U.S.C. § 1681a(f). 

12. “Covered Conduct” shall mean Acima’s acts and practices relating to any aspect 

of Acima’s RPA transactions with Consumers, including, without limitation: (1) advertising of or 

advertising related to RPA transactions; (2) the content of, and process relating to the review, 
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completion, and execution of, Consumer applications and RPAs; (3) Consumer disclosures and 

consents; (4) collection practices; (5) termination, returns, payments, maintenance, and other 

servicing practices; (6) Consumer reporting practices; and (7) Retailer oversight, training, and 

compliance. 

13. “Credit Rating” refers to any assessment of a Consumer’s creditworthiness, 

including “credit scores,” in each case as determined by Consumer Reporting Agencies. 

14. “Customer Portal” shall mean a website, webpage, application, or other online or 

digital account whereby Acima provides any Consumer to whom Acima rents or has rented 

Merchandise pursuant to an RPA, information about such Consumer’s account with Acima. 

15. “Early Purchase Option(s)” shall mean option(s) expressly provided to 

Consumers pursuant to Acima’s RPAs, to acquire ownership of the Merchandise before the end of 

the Maximum Time to Ownership. 

16. “Effective Date” shall mean the last date upon which any party executes this 

Assurance. 

17. “Initial Onboarding Retailer Training” shall mean the first or initial training of 

a Retailer’s then-current employees whose job responsibilities include directly communicating the 

potential availability of Acima’s RPAs and providing substantive explanations regarding those 

RPAs to the Retailer’s customers, and also the immediate supervisors of such Retailer’s 

employees, as provided for in Paragraph 36(b)(i) below. 

18. “Maximum Time to Ownership” shall mean the maximum amount of time it 

would take for a Consumer to acquire ownership of the Merchandise that is the subject of an RPA 

if the Consumer makes (whether through established recurring payments or otherwise) all optional 
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rental renewal payments beyond the minimum initial period or term as set forth in the RPA at the 

time it is executed. For the avoidance of any doubt, the Maximum Time to Ownership refers to the 

total of all renewal periods or terms available pursuant to an RPA and is typically 12-24 months. 

19. “Merchandise” shall mean personal property rented or advertised to be rented from 

Acima pursuant to an RPA. 

20. “New Hire Retailer Training” shall mean the first or initial training of a Retailer’s 

employees who are hired by the Retailer subsequent to the Initial Onboarding Retailer Training or 

most recent Annual Retailer Training and who either (a) have job responsibilities which include 

directly communicating the potential availability of Acima’s RPAs and providing substantive 

explanations regarding those RPAs to the Retailer’s customers, or (b) supervise the Retailer’s 

employees who have job responsibilities which include directly communicating the potential 

availability of Acima’s RPAs and providing substantive explanations regarding those RPAs to the 

Retailer’s customers. 

21. “Rental Purchase Agreements” or “RPAs” shall refer to any agreement that is 

subject to D.C. Code §§ 42-3671.01 et seq., including any agreement presented to Consumers or 

expressly described therein as a “rent-to-own,” “rental purchase,” “RTO,” “lease-to-own,” “lease-

purchase,” “LTO,” or similar agreement. 

22. “Retailer(s)” shall mean any retailer that Acima has expressly authorized to 

communicate, in-store and/or online, the potential availability of Acima’s RPAs to Consumers, 

including but not limited to any retailer that has entered into an agreement with Acima for the 

purpose of communicating the potential availability of Acima’s RPAs to Consumers. 
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23. “Retailer Portal” shall mean a website, webpage, application, or other online or 

digital account whereby Acima provides its Retailers with access to information about Acima 

and/or Acima’s RPAs. 

24. “Retailer Training” shall mean, collectively, (1) Initial Onboarding Retailer 

Training, (2) Annual Retailer Training, (3) New Hire Retailer Training, and (4) Alternative 

Retailer Training as those terms are defined herein. 

25. “Right to Terminate” shall mean a Consumer’s right to terminate their RPA with 

Acima at any time without penalty by notifying Acima of the Consumer’s decision to terminate 

their RPA and returning the Merchandise as provided in Paragraph 69 below. 

26. “Substantive Retailer Training” shall mean, collectively, (1) Initial Onboarding 

Retailer Training, (2) Annual Retailer Training, and (3) New Hire Retailer Training, as those terms 

are defined herein. 

27. “Total Cost” shall mean the total potential cost of all rental payments under an 

RPA if the Consumer makes all optional rental renewal payments for the Maximum Time to 

Ownership. 

III. DISTRICT’S ALLEGATIONS 

28. Acima is a “lease-to-own provider” that enters into RPAs with Consumers. 

Pursuant to these agreements, Acima purchases eligible Merchandise selected by approved 

Consumers from one of Acima’s third-party Retailers and then leases the Merchandise to the 

Consumer. The Consumer then may make periodic lease renewal payments to Acima for the 

continued use and enjoyment of Acima’s Merchandise, through which the Consumer eventually 

becomes the owner of the Merchandise once all renewal payments are complete. Consumers may 
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also elect to obtain the Merchandise through Acima’s Early Purchase Options, or alternatively can 

elect to exercise their Right to Terminate. 

29. The Parties enter into this Assurance to conclude an investigation of Respondents’ 

alleged conduct, which is primarily focused on certain historical conduct in earlier years of 

Respondent’s business. 

30. The Attorney General alleges that Respondents (1) prior to 2019, falsely advertised 

their RPAs as “90 day same as cash,” a “90 day cash option,” or otherwise interest-free programs, 

leading Consumers to expect that they could spread out the cost of the product over a three-month 

period, without any added cost or fees, but instead placed Consumers into a renewable lease that 

would require 12 months of payments in order to obtain ownership of the goods; (2) charged some 

Consumers who entered into an RPA a markup that increased the “cash price” advertised by up to 

$100 without properly disclosing this markup; (3) prior to 2021, obscured key terms of their RPAs 

during the sign-up process, thereby impeding Consumers’ ability to understand the terms of 

Acima’s product and the financial obligations that come with it; (4) prior to 2021, misrepresented 

Consumers’ ability to terminate their leases and return rented Merchandise as “hassle-free”; and 

(5) for Retailers whose employees were responsible for providing substantive explanations of 

Acima’s RPAs to Consumers, failed to adequately train some Retailers to understand and 

accurately convey the terms and costs of RPAs to Consumers at the point of sale. 

31. The Parties have consented to the entry of this Assurance without trial of any issue 

of fact or law and in order to avoid the potential expense and distraction of litigation. Respondents 

specifically deny that they have violated any consumer protection laws, including the CPPA. 

Respondents further specifically deny all of the District’s allegations in Paragraph 30. Nothing 
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contained herein may be taken as or construed to be an admission or concession of any violation 

of law or regulation, or of any other matter of fact or law, or of any liability or wrongdoing, nor 

shall it constitute any evidence or finding supporting any of the allegations of fact or law alleged 

by the Attorney General.  

IV. APPLICATION 

32. Respondents shall not participate, directly or indirectly, in any activity, or form a 

separate corporation or entity for the purpose of engaging in acts or practices in whole or in part 

within the District of Columbia, that are prohibited by this Assurance or for any other purpose that 

would otherwise circumvent any part of this Assurance.  

33. The terms of this Assurance shall apply to Respondents’ conduct in connection with 

their promotion and provision of RPAs in the District of Columbia. 

34. By entering into this Assurance, the Parties are neither extinguishing any rights 

otherwise available to Consumers, nor creating any rights not otherwise available under the laws 

of the District of Columbia, except to the extent that they are resolving all issues or claims that the 

Attorney General could have brought related to the matters described herein, as provided herein. 

V. INJUNCTIVE TERMS 

35. Respondents shall not engage in any act or practice that violates the CPPA. 

Retailer Training 

36. Retailer Training. Respondents shall provide each Retailer with, contractually 

require, and implement reasonable measures designed to ensure that each Retailer undergoes 

and/or undertakes Retailer Training, as set forth below. All Retailer Training may be in-person, 

virtual, pre-recorded, in writing, or any combination thereof, including training and materials 
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posted on the Retailer Portal, as determined by Respondents. For the avoidance of doubt, no 

Retailer Training shall be required for Retailer employees who: (a) do not assist the Retailer’s 

customers in applying for an Acima RPA; (b) do not provide any substantive explanations 

regarding Acima’s RPAs; (c) do not refer the Retailer’s customers to Acima’s in-store or remote 

personnel or to Acima’s QR code, app, or other technology or to other Acima-created and 

maintained resources regarding Acima’s RPAs; and (d) are not responsible for addressing 

Consumer concerns or questions regarding Acima’s RPAs. 

a. Option to Require Alternative Retailer Training in Lieu of Substantive 

Retailer Training. As an alternative to Substantive Retailer Training, 

Respondents may require Alternative Retailer Training only for Retailers’ 

employees who: (a) do not assist the Retailer’s customers in applying for 

Acima’s RPAs; (b) do not provide any substantive explanations regarding 

Acima’s RPAs but instead only refer the Retailer’s customers to Acima’s in-

store or remote personnel or to Acima’s QR code, app, or other technology or 

to other Acima-created and maintained resources regarding Acima’s RPAs; and 

(c) are not responsible for addressing Consumer concerns or questions 

regarding Acima’s RPAs; provided, however, that Respondents may not require 

Alternative Retailer Training in lieu of Substantive Retailer Training for 

supervisors of employees whose job responsibilities include directly 

communicating the potential availability of Acima’s RPAs and providing 

substantive explanations regarding those RPAs to Retailer’s customers. 

b. Timing of Retailer Training 
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i. Initial Onboarding Retailer Training. Initial Onboarding Retailer 

Training for new Retailers enrolled with Acima after the Effective Date 

shall be conducted prior to the Retailer communicating the potential 

availability of Acima’s RPAs to the Retailer’s customers.  

ii. Annual Retailer Training. Each Retailer’s first Annual Retailer 

Training shall be conducted within three hundred sixty-five (365) 

days of such Retailer’s Initial Onboarding Training, with subsequent 

Annual Retailer Trainings occurring within three hundred sixty-five 

(365) days of each Retailer’s last Annual Retailer Training.  

iii. New Hire Training.  New Hire Training shall be conducted prior to an 

applicable newly hired Retailer employee directly communicating the 

potential availability of Acima’s RPAs and providing substantive 

explanations regarding those RPAs to the Retailer’s customers. 

iv. Alternative Retailer Training. Alternative Retailer Training shall be 

conducted prior to the Retailer employee directly communicating the 

potential availability of Acima’s RPAs to the Retailer’s customers, 

including referring the Retailer’s customers to Acima’s in-store or 

remote personnel or to Acima’s QR code, app, or other technology or 

other Acima-created and maintained resources regarding Acima’s 

RPAs. 

c. Reasonable Measures to Verify Retailer Training.  As to all Retailer Training, 

Respondents shall undertake reasonable measures to verify that training is being 



12 
 

conducted in a timely manner (in accordance with Paragraph 36(b)) as 

represented to Respondents, including but not limited to, the following: (1) 

Respondents monitoring applicable Retailers for compliance with 

Respondents’ Retailer Training requirements; (2) Respondents requiring 

Retailers to certify in writing (which may include an electronic or other digital 

communication) their compliance with Respondents’ Retailer Training 

requirements; (3) Respondents restricting use of the Retailer Portal such that an 

applicable Retailer cannot submit applications on behalf of its customers until 

the Retailer completes Initial Onboarding Training; (4) Respondents restricting 

use of the Retailer Portal such that applicable newly hired Retailer employees 

or supervisors cannot submit applications on behalf of the Retailer’s customers 

until such Retailer employees or supervisors complete New Hire Training; and 

(5) Respondents taking corrective action against non-compliant Retailers. 

d. Corrective Action As to Retailer Training.  Such corrective action may include, 

but not be limited to, the following: (a) Respondents restricting the use of the 

Retailer Portal such that an applicable Retailer cannot submit applications on 

behalf of its customers until the Retailer comes into compliance with the 

Retailer Training requirements; and (b) Respondents terminating their 

contractual arrangements with applicable Retailers who repeatedly fail to 

comply with the Retailer Training requirements.   

e. Retailer Locations. With respect to Retailers with whom Respondents have 

separate contractual relationships with independently owned Retailer locations, 
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Respondents’ reasonable measures and corrective action (if any) may be 

separately directed at each specific Retailer location with whom Respondents 

have the contractual relationship. With respect to Retailers who have entered 

into contractual arrangements with Respondents on behalf of more than one 

Retailer location, Respondents’ reasonable measures and corrective action (if 

any) may initially be directed only at each specific Retailer location; provided, 

however, that in the event such Retailer location thereafter fails to comply with 

Respondents’ Retailer Training requirements, Respondents shall take corrective 

action as a result of the repeat non-compliant Retailer location against the 

Retailer with whom Respondents have entered into the contractual relationship.  

Additionally, Respondents shall notify, in writing, any such Retailer with whom 

they have a contractual relationship of the non-compliance of any of its Retailer 

locations. 

37. Content of Substantive Retailer Training. In establishing the content of 

Substantive Retailer Training, Respondents shall address at least the following topics, it being 

understood that the training shall focus on the general nature of Acima’s RPA transactions, rather 

than actual terms or conditions of any specific RPA transaction for specific Merchandise:  

a. Each method Consumers can use to apply for Acima’s RPAs; 

b. That when assisting Consumers with an application for Acima’s RPAs, the 

Retailer shall not represent to Acima the Retailer’s email address or phone 

number as that of the Consumer and that doing so may result in termination of 

the Retailer’s contractual arrangement with Acima; 
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c. All main terms and conditions in Acima’s RPAs, including but not limited to: 

i. That Acima’s RPAs are lease-to-own or rent-to-own agreements, and 

are not loans, credit, or financing transactions;  

ii. That pursuant to Acima’s RPAs, Consumers’ optional rental renewal 

payments contemplate the Maximum Time to Ownership of 12 months 

(or more, if applicable under their RPA with Acima), unless Consumers 

exercise their Right to Terminate or exercise an Early Purchase Option;  

iii. An illustration of the Total Cost of the RPAs in relation to the Cash 

Price, if the Consumer makes all rental renewal payments pursuant to 

the Maximum Time to Ownership, including an illustration of the 

renewal payment frequency and how the Consumer can make such 

payments;  

iv. The Early Purchase Options available to Consumers, including (a) the 

types of Early Purchase Options, (b) when such Early Purchase Options 

are available, (c) a description of the cost of each type of Early Purchase 

Option (for example, as to the Early Purchase Options offered at the 

time of this Assurance, that under the 90 day purchase option, the 

Consumer would pay the Cash Price plus a charge of $70 within the first 

90 days or that under the Early Purchase Option available after 90 days, 

the Consumer would pay the Cash Price plus leasing costs, with such 

leasing costs being less than the leasing costs due pursuant to the 

Maximum Time to Ownership), (d) how Consumers can elect each 
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Early Purchase Option (for example, as to the Early Purchase Options 

offered at the time of this Assurance, that the Consumer can exercise the 

90 day purchase option by increasing the amount of their recurring 

payments or making additional payments before 90 days, or that the 

Consumer can exercise the Early Purchase Option by paying 75% of the 

total remaining periodic lease payments after the first 90 days), (e) an 

illustration of the cost of each type of Early Purchase Option, and (f) 

how Consumers may contact Acima to elect each Early Purchase 

Option; 

v. The types of any mandatory, optional, or other fees imposed by Acima, 

other than initial and renewal rental payments, that Consumers may 

incur pursuant to the RPAs; and 

vi. That Consumers have a Right to Terminate pursuant to the RPAs and 

how Consumers may elect to exercise that right. 

d. An overview of the Retailer Portal or other online resource made available to 

Retailers by Acima, and how to access materials and information on the Retailer 

Portal; and 

e. Acima’s contact information for Retailer employees to ask questions regarding 

Acima’s RPA transactions or refer Consumers for any such questions. 

38. Content of Alternative Retailer Training. In establishing the content of Alternative 

Retailer Training, Respondents shall address at least the following topics: 
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a. That Acima’s RPAs are lease-to-own or rent-to-own agreements, and are not 

loans, credit, or financing transactions; 

b. That the Retailer employee receiving the Alternative Retailer Training shall not 

assist the Retailer’s customers in applying for Acima’s RPAs; and 

c. That the Retailer employee receiving the Alternative Retailer Training shall not 

provide any substantive explanations or attempt to address Consumer concerns 

or questions regarding Acima’s RPAs, but instead shall refer the Retailer’s 

customers to Acima’s in-store or remote personnel or to Acima’s QR code, app, 

or other technology or to other Acima-created and maintained resources 

regarding Acima’s RPAs. 

39. Training Records. Respondents shall require Retailers to maintain records 

sufficient to identify by first and last name each employee who has completed Substantive Retailer 

Training and the date of each employee’s training and to provide confirmation of such training to 

Acima upon request; provided, however, that if training is provided through the Retailer Portal (or 

other system utilized by Acima) and if the Retailer Portal or other Acima system retains such 

records, Retailers shall not be separately required to maintain training records. Acima shall retain 

training records provided by Retailers or available through the Retailer Portal or other Acima 

system for at least three years after the date of the training. 

40. Retailer Portal. Respondents shall make all then-current written or recorded 

Retailer training materials available in a location that is easily accessible to Retailers, such as the 

Retailer Portal. 

41. Updates to Training Materials. At least annually, Respondents shall review their 

Retailer training materials for compliance with this Assurance and update those materials as 

necessary to bring them into compliance with this Assurance. If Acima materially changes either 

its RPA transactions (including but not limited to, the actual RPAs) or its written training materials 
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in between the annual trainings required above such that the existing training no longer accurately 

reflects the material terms and conditions of Acima’s RPA transactions with respect to the 

Retailer’s customers, Respondents shall issue a written summary of such changes and make it 

available on the Retailer Portal or wherever Acima makes its written training materials available 

to its Retailers. Respondents also shall alert applicable Retailers, by e-mail or via the Retailer 

Portal, that (1) changes have been made to Acima’s RPA transactions and/or its written training 

materials, as applicable, and (2) where the written summary is located. 

Advertising 

42. Same as Cash. Respondents’ advertising shall not represent, express, or imply that 

Consumers will only pay the Cash Price pursuant to Acima’s RPAs. For the avoidance of any 

doubt, this paragraph includes (but is not limited to) a prohibition on Acima using the following 

advertising slogans or phrases in connection with advertising RPAs: “cash option,” “same as cash,” 

or “no additional fees required,” provided, however, that subject to the terms and conditions of 

Paragraph 43 Respondents shall be permitted to advertise “cash option,” “same as cash,” “no 

additional fees required,” and similar terms when advertising an Early Purchase Option if the Early 

Purchase Option price does not exceed the Cash Price. 

43. Early Purchase Options. Respondents’ advertising shall not represent, express, or 

imply that the time to acquire ownership of Merchandise under its RPAs is less than the Maximum 

Time to Ownership (e.g., 12-24 months), unless the same advertisement Clearly and 

Conspicuously discloses that any such advertised shorter time period (i.e., less than the Maximum 

Time to Ownership) requires the Consumer to contact Acima to elect an Early Purchase Option 

and if a Consumer does not contact Acima to elect an Early Purchase Option, ownership (if 

desired) will take longer than such advertised shorter time period. Respondents will also Clearly 

and Conspicuously disclose all of the following within such advertisement: (1) the length of the 

most common Maximum Time to Ownership (e.g., 12-24 months) if the Consumer does not elect 
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an Early Purchase Option or exercise their Right to Terminate; (2) a representative example of the 

Total Cost of the Maximum Time to Ownership if the Consumer does not elect an Early Purchase 

Option or exercise their Right to Terminate; (3) how Consumers can elect an Early Purchase 

Option (e.g., by increasing the amount of their recurring payments or making additional 

payments); and (4) how Consumers may contact Acima to elect an Early Purchase Option; 

provided, however, that Acima’s obligations to disclose the aforementioned information in the 

same advertisement shall not apply to advertisements whereby Acima advertises only the 

availability of Early Purchase Options without specifying a time period for those options that are 

shorter than the Maximum Time to Ownership. As to such advertisements, Respondents may 

instead disclose the aforementioned terms and conditions of the Early Purchase Option(s) by 

Clearly and Conspicuously indicating that terms and restrictions apply (including but not limited 

to the need for a Consumer to elect such option) and directing the Consumer to the terms of the 

RPAs or providing a link to further material information about such terms and restrictions. 

44. Loans/Credit/Financing Transactions. Respondents’ advertising shall not 

represent, express, or imply that their RPAs are loans or credit transactions. For the avoidance of 

any doubt, this paragraph includes but is not limited to a prohibition on Acima using the phrases 

“loan” or “credit” in its advertising of RPAs and use of the term “finance” or “financing,” unless 

the same advertisement Clearly and Conspicuously includes the term “rental-purchase,” “rent-to-

own,” “lease-purchase,” “lease-to-own,” or similar phrases; provided, however, that Acima shall 

be permitted to advertise (1) that its RPAs are not a loan, financing, or credit transaction; (2) that 

its RPAs do not require Consumers to use credit to finance an upfront purchase; and (3) no long-

term obligation is created; provided, however that in any such advertisements pursuant to clauses 

(1) and (2) immediately above in this paragraph, Respondents shall also Clearly and 

Conspicuously disclose that Acima obtains information from Consumer Reporting Agencies in 

connection with Acima’s lease application process, if Acima in fact intends to do so. 
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45. Debt. Acima’s advertising shall not represent, express, or imply that its RPAs do 

not have the potential to create debt or do not create debt; provided, however, that Acima shall be 

permitted to advertise (1) that its RPAs are not a loan, financing, or credit transaction; (2) that its 

RPAs do not require Consumers to use credit to finance an upfront purchase; and (3) no long term 

obligation is created; provided, however that in any such advertisements pursuant to clauses (1) 

and (2) immediately above in this paragraph, Respondents shall also Clearly and Conspicuously 

disclose that Acima obtains information from Consumer Reporting Agencies in connection with 

Acima’s lease application process, if Acima in fact intends to do so. 

Disclosing the Terms of RPAs 

46. With respect to disclosures set forth in Paragraphs 47 through 51, Respondents shall 

make such disclosures in accordance with the standard(s) set forth in D.C. Code § 42-3671.01 et 

seq. and D.C. Code § 28-3901 et seq., provided, however, that in all cases with respect to the 

disclosure of any terms and conditions required by D.C. Code § 42-3671.01 et seq. to be disclosed 

to Consumers, Respondents shall not make such disclosures in a manner that obscures those terms 

and conditions from the Consumer’s view (e.g., via pop-up boxes or other similar methods).   

47. Pre-Execution Disclosures. Respondents shall disclose all terms of their RPAs 

which must be disclosed to Consumers before Consumers execute their RPAs in the manner 

required by D.C. Code § 42-3671.01 et seq. and D.C. Code § 28-3901 et seq. Respondents shall 

make such disclosures in a form that the Consumers can readily retain; specifically, if made 

electronically, via an e-mail or text message directed to the Consumer’s email address or cell phone 

number provided by the Consumer on the Consumer’s application, which may include a link to 

download the RPA.   

48. Pre-Execution Review. Respondents are prohibited from using any practice or 

method that would allow Consumers to electronically sign RPAs without having the RPA actually 

be presented to the Consumer in advance of signing.   
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49. E-Version of Signed RPA. Respondents shall provide Consumers with an 

electronic version of their executed RPAs promptly following execution by attaching the executed 

RPA to an e-mail directed to the Consumer’s email address provided by the Consumer on the 

Consumer’s application to Acima or sending the executed RPA via a link in a text message to the 

Consumer’s cell phone number provided by the Consumer on the Consumer’s application to 

Acima.  In addition to an e-mail or text message (but not in lieu thereof), Respondents may provide 

the Consumer with access to the executed RPA via the Acima mobile application or by e-mailing 

a link to the executed RPA on the Customer Portal.   

50. Pre-Execution Disclosure of Total Cost. Respondents shall disclose the Total Cost 

of their RPAs in accordance with D.C. Code § 42-3671.01 et seq. and D.C. Code § 28-3901 et seq. 

For the avoidance of any doubt, this paragraph requires that in any disclosure by Respondents of 

the cost to acquire ownership of the Merchandise to a Consumer before execution of such 

Consumer’s RPA, Respondents shall disclose the Total Cost to such Consumer more prominently 

than any other lower cost such Consumer may incur under an Early Purchase Option. For the 

avoidance of any doubt, if Respondents disclose the Total Cost and any other potential lower costs 

via a list format, Respondents may comply with this paragraph by listing the Total Cost prior to 

any other potential lower cost under an Early Purchase Option, as long as the Total Cost is 

otherwise at least just as visible to the Consumer as the lower cost(s) (e.g., in at least the same font 

size and not obscured by pop-ups).   

51. Post-Execution Display of Remaining Total of Payments. In any disclosure by 

Respondents of the remaining cost to acquire ownership of the Merchandise after execution of 

such Consumer’s RPA, Respondents shall disclose the remaining Total Cost at least as 

prominently as any other remaining cost available to the Consumer pursuant to an Early Purchase 

Option. 

Content of RPAs 
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52. RPA Act Compliance. Respondents shall comply with all provisions of D.C. Code 

§ 42-3671.01 et seq. as applicable to all Consumers and transactions, including, but not limited to, 

the following: 

a. The disclosure of the Cash Price in connection with RPAs; 

b. Any required itemization of certain amounts and charges in connection with 

RPAs;  

c. Any requirements as to font size and type of certain disclosures in connection 

with RPAs; 

d. Any requirement to include an Early Purchase Option or lease renewal payment 

chart to accompany the RPA;  

e. Any prohibitions on containing certain provisions in RPAs; and 

f. Any requirement to stamp or affix certain “price tag” disclosures to the 

Merchandise; provided, however that to the extent permitted by the D.C. Code 

and in accordance with the requirements thereof, Acima may satisfy such 

requirement by making such disclosures through an electronic or digital format 

directed to the Consumer’s email address or cell phone number provided by the 

Consumer on the Consumer’s application before presentation of the RPA. 

53. Prohibition on Marking Up the Cash Price. The Acima Cash Price shall be either 

less than or equal to (but not greater than) the Cash Price of such Merchandise.    

54. Right to Terminate; Returns Process. Acima’s RPAs shall disclose that a 

Consumer can terminate his or her RPA at any time without penalty in accordance with the terms 

of the RPAs by contacting Acima at a designated phone number, e-mail, online chat link, or other 

designated method (as specified in the RPAs) to initiate the termination and returns process and 

by returning the Merchandise as provided by their RPA with Acima and in compliance with 

Paragraphs 69 through 73 below. 
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Credit Representations and Credit Reporting Practices 

55. Impact of RPAs, Payments, and Applications. Respondents shall not misrepresent, 

expressly or impliedly, how Consumers’ RPA transactions or related applications with Acima 

affect Consumers’ Credit Rating, including but not limited to: 

a. Respondents shall not misrepresent to Consumers or Retailers, expressly or 

impliedly, how making or failing to make timely rental payments to 

Respondents will affect a Consumer’s Credit Rating; and 

b. Respondents shall not misrepresent to Consumers or Retailers, expressly or 

impliedly, how submitting an RPA application to Respondents will affect a 

Consumer’s Credit Rating as published by a Consumer Reporting Agency. 

56. Credit Rating Increases. Respondents shall not represent, express, or imply that 

using Acima’s RPA transactions help Consumers increase their Credit Rating; provided, however, 

that this restriction shall not apply to any accurate communications to Consumers with respect to 

any appropriately licensed (if required by applicable law) non-RPA transactions that may be 

offered by Acima or its affiliates from time to time. 

57. Credit Repair. Respondents shall not represent, express, or imply that it can or will 

perform a service for the purpose of improving or repairing a Consumer’s Credit Rating; provided, 

however, that this restriction shall not apply to any accurate communications to Consumers with 

respect to any appropriately licensed (if required by applicable law) non-RPA transactions that 

Acima or its affiliates may offer from time to time.  

58. CRA Reporting.  For RPAs originated after the Effective Date, Acima shall cease 

reporting to Equifax, Experian, and TransUnion; provided, however, that Acima shall be permitted 

to provide Consumers’ RPA transaction data to specialty data firms, including without limitation 

affiliates of Equifax, Experian, and TransUnion, such as Clarity and DataX, in compliance with 

any applicable laws. 
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59. Conflicts with FCRA Requirements. Notwithstanding the foregoing, it is not the 

Parties’ intent that any provision herein shall be construed to prohibit Acima from providing 

disclosures required by the Fair Credit Reporting Act, 15 U.S.C. §§ 1681 et seq. or its 

implementing regulations, 16 C.F.R. §§ 602.1 et seq. (collectively, “Fair Credit Reporting Act”).   

Servicing of RPAs  

60. Late Deliveries.  For Consumers whose Merchandise is scheduled for delivery by 

the Retailer or other delivery service after entering an RPA with Acima and the Merchandise is 

not delivered as scheduled, Respondents shall maintain and implement policies and procedures for 

Consumers to contact Acima and for Acima to (1) confirm such Consumers receive the 

Merchandise within a reasonable period after the originally scheduled delivery date as 

communicated to the Consumer, and/or (2) in the instance delivery is not made within a reasonable 

period after the originally scheduled delivery date, Respondents shall offer the Consumer the 

option to terminate the RPA with respect to such item of Merchandise and to receive a refund of 

any rental payments (including but not limited to any initial payment) made by the Consumer to 

Acima with respect to such item of Merchandise. Acima shall be permitted to charge an initial 

rental payment prior to delivery; provided, however, that Acima discloses in its RPAs that 

consumers are entitled to a refund of the initial payment (and any other rental payments made) in 

the event the consumer elects to terminate the RPA because delivery is not made within a 

reasonable period after the originally scheduled delivery date; and provided further, however, that 

Acima shall not be obligated to terminate an RPA in the instance where the Consumer requests to 

terminate the RPA while the Merchandise is already in transit to the Consumer and the Consumer 

fails to return any Merchandise ultimately delivered to the Consumer pursuant to the terms and 

conditions set forth in Paragraphs 62 and 63 below.  Respondents shall not charge renewal 

payments pursuant to RPAs until at least 50% of all Merchandise that is the subject of the RPA is 

actually delivered or otherwise in the Consumer’s possession, or the RPA is amended (with the 
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Consumer’s consent) to remove any undelivered item from the transaction. To the extent only a 

portion of the Merchandise is delivered, and the remainder is not delivered as scheduled, such late 

delivery shall be handled by Acima as provided for in this paragraph. 

61. Attestation to Condition of Merchandise. Respondents shall not require the 

Consumer to attest to the condition of Merchandise before the Consumer has had the opportunity 

to inspect it. 

62. Merchandise Damaged At Time of Delivery.  For Consumers whose Merchandise 

is delivered by the Retailer or other delivery service after entering an RPA with Acima, 

Respondents shall provide such Consumers three (3) days to inspect the Merchandise upon 

delivery and report to Acima if the Merchandise is not in the condition as specified in the RPA or 

has any damage at the time of delivery that requires repair or replacement. When any damaged 

item of Merchandise is reported by a Consumer to Acima as provided above, Respondents will 

repair or replace the Merchandise within fifteen (15) days of being notified by the Consumer; 

provided, however that in the event the Consumer fails to provide Respondents with the right of 

access to such damaged Merchandise upon Respondents’ request, between the hours of 9AM and 

5PM local time on a business day or at such other time mutually agreed upon by the Consumer 

and Respondents, for the completion of the repair or replacement via pick-up by Respondents or a 

designated third party or at the Consumer’s residence, within such fifteen (15) day period, Acima 

shall repair or replace the Merchandise within fifteen (15) days of the Consumer providing 

Respondents with the right of access to such damaged Merchandise between the hours of 9AM 

and 5PM local time on a business day or at such other time mutually agreed upon by the Consumer 

and Respondents, for the completion of the repair or replacement via pick-up by Respondents or a 

designated third party or at the Consumer’s residence (assuming the Consumer in fact provides 

such right of access). If such repair or replacement is not made within the applicable fifteen (15) 

days despite such Consumer having provided the right of access to the Merchandise as provided 
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above, Acima shall terminate the RPA pursuant to Paragraph 65 unless the Consumer is offered 

and accepts a promotional offer by Acima, as provided for in Paragraph 64. 

63. Merchandise Repairs During RPA. After the Consumer takes possession of the 

Merchandise, Respondents shall maintain the Merchandise in good working order over the course 

of the RPA to the extent required by DC. Code § 42-3671.01 et seq. and D.C. Code § 28-3901 et 

seq. To the extent Acima is responsible for repairing an item of Merchandise for a Consumer 

pursuant to D.C. Code § 42-3671.01 et seq., D.C. Code § 28-3901 et seq., or the RPA, and such 

repair cannot be made within a reasonable period of time following the Consumer’s notice to 

Respondents of the need for the repair and the Consumer providing Respondents with the right of 

access to such Merchandise upon Respondents’ request between the hours of 9AM and 5PM local 

time on a business day or at such other time mutually agreed upon by the Consumer and 

Respondents, for the completion of the repair or replacement via pick-up by Respondents or a 

designated third party or at the Consumer’s residence, Respondents shall (1) temporarily substitute 

the Merchandise with one of comparable quality and condition while repairs are being completed 

or (2) permanently replace the Merchandise with an item equivalent to the Merchandise as of the 

date the RPA was executed. If a repair or replacement is not provided within forty-five (45) days 

of the Consumer’s notice to Respondents of the need for a repair or replacement and the Consumer 

providing Respondents with such right of access to the Merchandise for the completion of the 

repair or replacement, Acima shall terminate the RPA pursuant to Paragraph 65(b) unless the 

Consumer is offered and accepts a promotional offer by Respondents, as provided for in Paragraph 

64. 

64. Promotional Offers for Damaged Merchandise. If Respondents do not repair or 

replace damaged merchandise in a timely manner pursuant to the terms of Paragraphs 62 or 63, 

Respondents may offer the Consumer no more than one promotional offer with respect to the 

Merchandise in need of repair or replacement, which may be accepted or declined by the Consumer 
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in his or her sole discretion. Such promotional offer may consist of multiple potential benefits 

offered at the same time to a Consumer. 

65. Termination of RPAs for Failure to Repair or Replace Damaged Merchandise in 

a Timely Manner. If Respondents do not repair or replace damaged merchandise in a timely 

manner pursuant to the terms of Paragraphs 62 or 63 and either (a) the Consumer declines 

Respondents’ promotional offer or (b) Respondents do not make a promotional offer, Respondents 

shall: 

a. With respect to Merchandise damaged at the time of delivery, if a Consumer 

has timely reported that the Merchandise was damaged at the time of delivery, 

and has promptly provided Respondents with the requested right of access to 

such damaged Merchandise for the completion of the repair or replacement as 

provided for under Paragraph 62, Respondents shall terminate the RPA without 

any further liability of the Consumer to Respondents, arrange for the return of 

the damaged Merchandise pursuant to the RPA, and refund any rental payments 

made by the Consumer to Respondents with respect to the damaged 

Merchandise.   

b. With respect to Merchandise requiring repair during the course of an RPA, to 

the extent Respondents are responsible for repairing an item of Merchandise 

pursuant to the applicable RPA and the Consumer has notified Respondents of 

the need for the repair or replacement and provided Respondents with the 

requested right of access to such Merchandise for the completion of the repair 

or replacement as provided for under Paragraph 63, Respondents shall 

terminate the RPA without any further liability of the Consumer to Acima other 

than to return the Merchandise pursuant to the RPA (consistent with Paragraphs 

69 through 73) and to pay any past due rental payments or other amounts 
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accrued while the Merchandise was in good working order; provided, however 

that Respondents shall not require Consumers to pay any such overdue 

payments as a condition precedent to the termination.  In connection with such 

termination, Respondents shall refund any rental payments made by the 

Consumer to Respondents pursuant to the RPA with respect to such item of 

Merchandise while the Merchandise was not in good working order.  

66. Certain Restrictions Regarding Repairs. Subject to the D.C. Code § 42-3671.01 et 

seq., to the extent Respondents are responsible for repairing an item of Merchandise for a 

Consumer:  

a. Respondents shall not instruct a Consumer to ask a Retailer to repair or replace 

the Merchandise. Respondents, as the owners of the Merchandise, shall contact 

the Retailer or other repair or replacement entity or person, to repair or replace 

the Merchandise; provided, however, that the Consumer assists as necessary 

with the reasonable requests of Respondents in the course of resolving the repair 

or replacement by participating in joint calls and other communications with 

Respondents and, as needed, the Retailer. 

b. Respondents shall make repairs or replacements without charging or assessing 

any fee or penalty to the Consumer. 

67. Change Payment Methods. Respondents shall allow a Consumer to change his or 

her payment method by contacting Respondents at least three (3) business days before the next 

payment date and providing a valid alternative method of payment at such time.  

68. Repossessions for Defaults. Respondents shall not represent, express, or imply to 

Consumers that non-payment under an RPA will result in the seizure, attachment, or sale of any 

Merchandise unless: (1) such action is lawful and (2) Respondents intends to take such action. For 

the avoidance of any doubt, this paragraph includes (but is not limited to) a prohibition on 
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Respondents using the terms “repossession,” “repossess,” “legal proceedings,” or “court action” 

in their collections communications to delinquent Consumers unless seizure, attachment, or sale 

of the Merchandise is lawful and Respondents intend to take such action. 

Right to Terminate; Return Options 

69. Disclosure to Consumers.  Respondents shall disclose to Consumers in the 

executed RPA the method to contact Respondents at a designated phone number, e-mail, online 

chat link, or other designated method to initiate the termination and returns process. Respondents 

shall also disclose to Consumers, in the executed RPA, the Customer Portal, and/or other method 

reasonably designed and implemented to communicate to a Consumer who has signed an RPA 

with Respondents, the manner in which such Consumer may exercise his or her Right to Terminate 

and options to return the Merchandise in connection with such a termination. Return options may 

include: 

a. For smaller Merchandise that can be readily shipped by a Consumer, shipping 

to Respondents (or another location designated by Acima) with a prepaid 

shipping label provided by Respondents; 

b. For Merchandise that cannot be readily shipped by a Consumer, pick-up of the 

Merchandise by Respondents, by a local Rent-A-Center store, or by a third-

party service retained by Acima, to the extent such pick-ups are available in the 

local area, subject to the Consumer scheduling the pick-up from the Consumer’s 

address as listed on its account with Respondents or other mutually agreed-upon 

location and, upon Respondents’ request, making the Merchandise readily 

available for pick-up at the designated time and location; provided, however, 

that if Respondents or such third party are unable to pick up the applicable 

Merchandise within fifteen (15) days of the Consumer exercising his or her 

Right to Terminate and provided that the Consumer made the Merchandise 
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readily available for pick-up upon Respondents’ request, the Merchandise shall 

be deemed returned and the RPA terminated; 

c. Drop-off at a Rent-A-Center store during business hours; 

d. The Consumer’s acceptance of a promotional offer by Respondents whereby 

the Consumer elects to obtain early ownership of the Merchandise rather than 

physically return the Merchandise; and/or 

e. Additional options that may be provided by Respondents to Consumers from 

time to time including, where appropriate, allowing the Consumer to obtain 

ownership of the Merchandise without any obligation to make future rental 

payments. 

In cases where (1) the Consumer has affirmatively and expressly disclosed a good faith 

basis for his or her inability to return the Merchandise as provided above in connection with the 

Consumer’s decision to terminate his or her RPA, (2) the Consumer cannot readily ship or drop 

off the Merchandise as indicated above, (3) Respondents, Rent-A-Center, or a third-party service 

retained by Respondents are unable or otherwise fails to pick up the Merchandise as indicated in 

Paragraph 69(b) despite the Consumer making the Merchandise available for pick up as provided 

in Paragraph 69(b), and (4) the Consumer declines a promotional offer by Respondents in his or 

her sole discretion,  then the Merchandise shall be deemed returned and the RPA terminated.  

70. No Restrictions on Termination. Respondents shall not mislead Consumers about 

their Right to Terminate and shall not prevent or limit a Consumer’s Right to Terminate. In 

connection with a Consumer’s request for, or inquiry concerning, a termination, Respondents shall 

be permitted to communicate to such Consumer one promotional offer that may involve the 

Consumer acquiring ownership of the Merchandise at a promotional price or Acima agreeing to 

modify, reduce, or defer rental payments with the Consumer. For the avoidance of doubt, unless 

the Consumer accepts, expresses an interest in, or engages in negotiations over, that promotional 
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offer, Respondents shall not make more than one promotional offer (which may consist of multiple 

potential benefits within that one offer) to the Consumer in response to a request for, or inquiry 

concerning, a termination. In the instance that a Consumer declines such offer or ceases 

negotiations over a promotional offer(s), Respondents shall proceed with processing the 

Consumer’s RPA termination request and facilitating the return of the Merchandise. When 

communicating any promotional offer, Respondents shall also reiterate the Consumer’s Right to 

Terminate.   

71. Overdue Payments. Respondents shall not require Consumers to pay any overdue 

payments and/or fees under their RPA as a condition precedent to Consumers exercising their 

Right to Terminate their RPAs; provided, however, the District acknowledges that Consumers may 

be liable for any overdue payments and/or fees accrued before the Consumer exercised his or her 

Right to Terminate; and provided further, however, that the District acknowledges the Consumer 

should act in good faith to return the Merchandise as provided for in Paragraph 69 above unless 

an exception provided therein applies. 

72. Processing Termination Decisions. If a Consumer exercises his or her Right to 

Terminate and return the Merchandise, or alternatively, declines, in his or her sole discretion, any 

promotional offer extended by Respondents and exercises his or her Right to Terminate and return 

the Merchandise, Respondents shall promptly address the return request and notify the Consumer 

of the applicable time period(s) for their return of the Merchandise. Respondents shall temporarily 

pause the accrual of any further rental payments as of the date the Consumer exercises his or her 

Right to Terminate to allow the Consumer to complete the termination and return process; 

provided, however, if the Consumer does not timely return the Merchandise pursuant to the return 

options specified in Paragraph 69 and the Merchandise is not otherwise deemed returned pursuant 

to Paragraph 69, then after fourteen (14) days of pausing the accrual, Respondents shall be 
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permitted to continue the accrual of rental payments and any other fees under the RPA as if the 

Consumer had not exercised his or her Right to Terminate the RPA and return the Merchandise.   

73. Return of Merchandise via Pick-Up. If Respondents represent that they have a 

pick-up option in the Consumer’s area for the return of Merchandise, Respondents must honor that 

representation, including by picking up the applicable Merchandise from the Consumer at the 

Consumer’s address as noted on its account with Respondents, subject to the requirements of 

Paragraph 69. 

EFT Pre-Authorization  

74. To the extent Respondents seek a Consumer’s pre-authorization of any type of 

automatic payment for purposes of making payments under an RPA, Respondents shall Clearly 

and Conspicuously disclose the following information to Consumers who enter an RPA with 

Respondents, as part of the RPA execution process:  
a. That the Consumer is pre-authorizing an electronic fund transfer, or any other 

form of automatic payment(s), for purposes of making payments under the 

RPA; 

b. That the Consumer can revoke their authorization of electronic fund transfers 

at any time; and 

c. How the Consumer can revoke his or her authorization or otherwise change or 

update his or her payment methods for payments under an RPA. 

75. As part of the RPA execution process, Respondents shall require that the Consumer 

separately acknowledge the above-referenced disclosures by electronically or manually placing 

his or her initials or signature in immediate proximity to the disclosures.  Respondents may require 

one initial or signature for all of the above-referenced disclosures. 
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     VI. MONETARY TERMS  

76. In consideration of  the full and final resolution of this matter, including the release 

of claims set forth herein, Respondents shall provide an aggregate amount of relief of four million 

dollars ($4,000,000), which shall collectively be in the form of cash restitution to Consumers, 

lease forgiveness for Consumers, vouchers for Consumers, and an additional allotment to be paid 

directly to the District of Columbia, as described below. Any payments made directly to the 

District of Columbia shall be made by wire transfer consistent with instructions from the Attorney 

General. The District may use any portion of the funds that it receives for any lawful purposes, 

including, but not limited to, restitution, attorneys’ fees, and other costs of investigation and 

litigation; placement of this payment in the Attorney General’s restitution fund or litigation support 

fund; or for other uses permitted by District law, at the sole discretion of the Attorney General. 

Acima agrees to cooperate with reasonable requests from the Attorney General necessary to obtain 

any modification to the language of this paragraph needed to facilitate the administration of the 

District’s payment under this paragraph. Upon execution of this Assurance, Respondents shall 

provide the District with their Taxpayer Identification Numbers (TINs). 

RESTITUTION 
 

77. Respondents shall pay nine hundred thousand dollars ($900,000) for the purpose 

of providing refunds, pro rata, to Consumers who completed their rental renewal payments to 

Acima under their RPAs utilizing the Early Purchase Option or otherwise as of September 2025 

and who entered into the RPAs between January 1, 2015 and December 31, 2023. Within fourteen 

(14) days of the Effective Date, Respondents will identify and notify the Attorney General of the 

number of Consumers and the refund amount due to each Consumer under this provision. By July 
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31, 2026, Respondents will distribute restitution to each Consumer, as defined by this section. 

Respondents shall first attempt to provide the refunds via the form of payment last used on each 

Consumer’s account. Concurrently with any refunds, Respondents shall send each Consumer, via 

e-mail to the e-mail address last used for an Acima RPA, a message pre-approved by the Attorney 

General, informing the Consumer about the refund issued. The communication to the Consumer 

shall appear in the body of the e-mail and not as an attachment. Respondents shall make reasonable 

attempts to troubleshoot any concerns from Consumers who contact Respondents in response to 

the email notification. 

78. Respondents shall transmit a draft of the message described in Paragraph 77 above 

to the Attorney General for approval within thirty (30)  days of the Effective Date using the 

contact information provided in Paragraph 105 below. The Parties will make reasonable attempts 

to agree on and finalize the contents of the message within forty-five (45) days of the Effective 

Date. 

79. Within twenty-one (21) days of completing the refund process as outlined in 

Paragraph 80, for any payments to Consumers that are unsuccessful, Respondents shall send each 

such Consumer, via e-mail (to the Consumer’s email address last used for an Acima RPA) and via 

first class U.S. Mail (to the Consumer’s last known address according to Respondents’ business 

records), instructions for the Consumer to submit a claim to Respondents for the refund. 

Respondents shall give Consumers ninety (90) days to submit any claims. Consumers who submit 

claims to Respondents shall receive refunds through check or electronic payment. Respondents 

shall provide refunds no more than twenty-one (21) days after the end of the 90-day claim-

submission period to Consumers who submit claims. 
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80. No more than fourteen (14) days after providing the refunds to Consumers who 

submit claims pursuant to Paragraph 79, Respondents shall remit in one single payment to the 

District, the difference, if any, between $900,000, and the total amount successfully paid to the 

Consumers. Such payment shall be made pursuant to the instructions provided in Paragraph 76. 

The District may use such funds for any lawful purpose as described in Paragraph 76. Concurrent 

with making this payment to the District, Respondents shall provide a list to the District of all 

Consumers whom Acima was unable to refund, along with their last known contact information. 

At Respondents’ discretion and expense, a third-party administrator may facilitate compliance 

with Paragraphs 77-80 of this Assurance.  

LEASE FORGIVENESS 

81. By July 31, 2026, Respondents shall reduce the aggregate balances of select 

delinquent Consumer accounts still in Respondents’ control in which the RPAs were entered into 

between January 1, 2018 and April 29, 2024 and for which  Respondents have assigned a status of 

“charged off.”  Respondents shall reduce the aggregate balances of these accounts by a total 

amount of two million, seven hundred thousand dollars ($2,700,000) and will reduce the 

balances of such accounts to zero dollars. Respondents shall waive all rights with respect to the 

Merchandise for these accounts and provide these Consumers with immediate ownership of such 

Merchandise on an as-is, where-is basis without any further rental or other payments due by such 

Consumers and without any further obligation of Respondents with respect to such Merchandise. 

The Parties will agree on a method to select Consumer accounts subject to this provision within 

thirty (30) days of the Effective Date.  
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82. Respondents shall treat the unpaid rental and other charges by these Customers in 

default under the impacted leases as disputed debt and by August 31, 2026, Respondents shall 

contact each Consumer Reporting Agency to whom they have reported any Consumers whose 

lease balances have been reduced to zero pursuant to this provision and request that the associated 

tradeline be removed from the Consumer’s credit report. 

83. Respondents shall provide Consumers who are the beneficiaries of the account 

balance reductions with written notice of the balance reductions. The notice may be provided via 

e-mail to the Consumer’s most recent e-mail address provided to Respondents, or, if no such email 

address exists, by mail to the Consumer’s most recent home address associated with its account 

with Respondents. 

84. Respondents shall provide the Attorney General with a list of all Consumers who 

received lease forgiveness or lease reductions pursuant to Paragraph 81 within one hundred and 

eighty (180) days of the Effective Date. Such list shall include the following information: 

consumer’s name, address, email address, telephone number, account number, total amount of 

lease forgiveness or reduction, and date of lease forgiveness or reduction. 

VOUCHERS 

85. Respondents shall pay a total of one hundred thousand dollars ($100,000) in the 

form of lease to own vouchers to the Consumers with existing non-charged off RPA leases as of 

September 2025 whose leases were executed between April 30, 2024 and August 30, 2025, thus 

making them ineligible to receive lease forgiveness pursuant to Paragraph 81. By July 31, 2026, 

Respondents shall provide a voucher to each such Consumer, as defined by this section. The 

vouchers will be applied automatically to existing lease accounts. Within thirty (30) days of the 
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Effective Date, Respondents will identify and notify the Attorney General of the number of 

Consumers and the voucher amount due to each Consumer under this provision. By July 31, 2026, 

Respondents will apply the voucher to the relevant Consumer accounts to the extent of existing 

lease balances or remaining Total Cost amounts. Respondents will confer with the Attorney 

General on the treatment of Consumer lease balances or remaining Total Cost amounts (if any) 

that are less than the voucher amount.   

86. Respondents shall provide Consumers who are the beneficiaries of the lease to own 

vouchers with written notice of the lease to own vouchers. The notice shall be provided via e-mail 

to the Consumer’s most recent email address provided to Respondents, or, if no such email address 

exists, by telephone (leaving a voicemail and contact number for the Consumer), or by mail to the 

Consumer’s most recent home address associated with the Consumer’s account with Respondents.  

87. Respondents shall provide the Attorney General with a list of all Consumers who 

received a lease to own voucher pursuant to Paragraph 85 within one hundred and eighty (180) 

days of the Effective Date. Such list shall include the following information: consumer’s name, 

address, email address, telephone number, account number, total amount of lease to own voucher, 

and date of lease to own voucher. 

ALLOCATION TO THE DISTRICT 

88. Within seven (7) days of the Effective Date, Respondents shall pay an aggregate 

amount of three hundred thousand dollars ($300,000) as either (1) a cash payment to the 

District, pursuant to Paragraph 76, and/or (2) in the form of additional lease to own vouchers, 

pursuant to Paragraph 85. The form of payment pursuant to this paragraph shall be at the sole 

discretion of the Attorney General.  
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89. Respondents shall provide the Attorney General with a list of all Consumers who 

received additional lease to own vouchers pursuant to Paragraph 88 within one hundred and 

eighty (180) days of the Effective Date. Such list shall include the following information: 

consumer’s name, address, email address, telephone number, account number, total amount of the 

vouchers, and date of delivery of the vouchers.  

VII. REPORTING 

90. Within one hundred and eighty (180) days of the Effective Date of this Assurance 

or such later time as agreed to by the District, Respondents shall certify that they have met their 

obligations under Paragraphs 76 to 89. Respondents shall satisfy this requirement by providing the 

District with a copy of the written notice sent to applicable Consumers and a list of Consumers 

sent the written notice.  

VIII. RELEASE 

91. By execution of this Assurance, and following payments of the restitution provided 

by Paragraph 77 for eligible Consumers, lease forgiveness of the sum provided by Paragraph 81 

for eligible Consumers, vouchers of the sum provided by Paragraph 85 for eligible Consumers, 

and payment of the allocation required by Paragraph 88, the Attorney General releases and 

discharges, to the fullest extent permitted by law, Acima and its past, present, and future parents, 

subsidiaries, predecessors, operating companies, sister companies, owners, affiliates, successors, 

assigns, and its and their agents, representatives, officers, managers, directors, principals, and 

employees (collectively, the “Released Parties”) from any and all civil causes of action, claims, 

damages, relief, costs, attorneys’ fees, or penalties occurring before or as of the Effective Date that 

the Attorney General, either in his or her sovereign enforcement capacity or as parens patriae, has 
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asserted or could have asserted, either directly or indirectly, against any of the Released Parties 

that arise out of or relate to the Covered Conduct (the “Released Claims”).   

92. Notwithstanding any term of this Assurance, the following do not comprise 

Released Claims: 

A. Private rights of action, including any claims Consumers have or may have on 

an individual or class basis under the CPPA or D.C. Code §§ 42-3671.01 et seq. 

against any person or entity, including Acima; 

B. Claims of environmental or tax liability; 

C. Claims for property damage unrelated to the Released Claims; 

D. Any other civil or administrative liability that any person or entity, including 

the Respondents, has or may have to the District of Columbia and any 

subdivision thereof, not covered by the release in Paragraph 91; 

E. Any obligations created under this Assurance. 

IX. NOTICE/DISPUTE RESOLUTION 

93.  If the District reasonably believes that Respondents have failed to comply with the 

terms of this Assurance, and if in the Attorney General’s sole discretion the failure to comply does 

not threaten the health or safety of the citizens of the District and/or does not create an emergency 

requiring immediate action, the District shall provide notice to Respondents of such alleged failure 

to comply and Respondents shall have thirty (30) days from receipt of such notice to provide a 

good faith written response, including either a statement that Respondents believe they are in full 

compliance with the relevant provision or a statement explaining how the violation occurred, how 

it has been addressed or when it will be addressed, and what Respondents will do to make sure the 
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violation does not occur again. The District may agree to provide Respondents with more than 

thirty (30) days to respond.  

94. In the event that Respondents believe in good faith that the designated methods of 

communication set forth in Paragraphs 47 (Pre-Execution Disclosures), 49 (E-Version of Signed 

RPA), and 52(f) (Hang Tag Disclosures) or elsewhere herein (i.e., e-mail and text message) have 

been rendered obsolete or replaced by other technological advances as a generally accepted means 

of commercial communication, Respondents may send a written request for modification of this 

Assurance to the District. Such written request shall include, at a minimum, (1) a detailed 

explanation of the facts supporting Respondents’ aforementioned good faith belief; (2) the 

methods of communication Respondents believe have replaced e-mail and text message; and (3) 

Acima’s proposed modifications of the aforementioned paragraphs. Following the District’s 

receipt of such a request, the Parties may meet and confer in good faith concerning the request.  If 

an agreement is reached between the Parties that a modification of such paragraphs is warranted 

due to technological advances, the Parties shall modify this Assurance accordingly.  

 
X. ADDITIONAL TERMS      

95. Transition Period to Implement. It is understood and agreed by the Parties that the 

injunctive provisions in this Assurance may require product development, software engineering, 

marketing, operations, and other business changes by Respondents, which may require a 

reasonable transition time after the Effective Date. Respondents will therefore have one hundred 

and twenty (120) days after the Effective Date to implement the injunctive provisions of this 

Assurance, except as to the following injunctive provisions: (1) Respondents shall have one 

hundred and fifty (150) days after the Effective Date to implement Paragraphs 36(a)-(b)(i), 

36(b)(iii)-41, and 43 through 45 except as to replacing pre-existing physical marketing materials 

in Retailer locations; and (2) Respondents shall have one hundred and eighty (180) days after 
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the Effective Date to implement Paragraphs 36(b)(ii) and Paragraphs 43 through 45 solely as it 

pertains to replacing pre-existing physical marketing material in Retailer locations, or, if not 

sufficient for one or more identified items, Acima may request, in writing, additional time from 

the District. 

96. Respondents are entering into this Assurance solely for the purposes of settlement 

of a disputed matter, and nothing contained herein may be taken as or construed to be an 

adjudication or finding of any legal or factual matter or any wrongdoing by Acima or an admission 

by Acima of any violation of any law, regulation, or local requirement, contractual obligation, or 

any duty whatsoever whether based in statute, regulation, common law, contract, or otherwise. 

This Assurance is not intended to constitute evidence or precedent of any kind except in any action 

or proceeding by one of the Parties to enforce, rescind, or otherwise implement or affirm any or 

all terms of this Assurance. 
97. Nothing in this Assurance shall prevent Respondents from fulfilling their 

obligations to comply with this Assurance through the assistance of third parties who are not 

Respondents. However, regardless of whether third parties assist Respondents, it is solely 

Respondents’ responsibility to ensure that the obligations of this Assurance are satisfied.  

98. Respondents shall not cause or encourage any third parties, or knowingly permit 

third parties acting on their behalf, to engage in any practices from which Respondents are 

prohibited by this Assurance. 

99. Nothing contained herein shall be construed as relieving Respondents of the 

obligation to comply with all District laws, regulations, or rules, nor shall any of the provisions 

herein be deemed to be permission to engage in any acts or practices prohibited by such laws, 

regulations, or rules. 
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100. The Parties understand and agree that this Assurance shall not be construed as an 

approval or sanction by the Attorney General of Acima’s business practices, nor shall Respondents 

represent that this Assurance constitutes an approval or sanction of their business practices by the 

Attorney General. 

101. The terms of this Assurance set forth in Paragraphs 36 through 41, 58, and 60, 62, 

63, 64, and 65 will expire on the fifth anniversary of the Effective Date to the extent not required 

by D.C. Code § 42-3671.01 et seq. and D.C. Code § 28-3901 et seq. 

102. It is the intent of the Parties that nothing in this Assurance shall create a conflict 

with federal or state law applicable to Respondents. In the event Respondents believe such a 

conflict exists, Respondents must notify the District of the alleged conflict, stating with specificity 

the provision of this Assurance they believe conflicts with federal or state law applicable to 

Respondents. The District shall respond in writing to Respondents’ notification of the alleged 

conflict within thirty (30) days. In the interim, Respondents shall continue to comply with the 

terms of this Assurance to the extent possible. If an agreement is reached between the Parties that 

a modification is warranted due to a conflict with federal or state law, the Parties shall modify this 

Assurance accordingly.  

103. Nothing in this Assurance is intended to be construed or used as a waiver, 

limitation, or bar on any defense otherwise available to Respondents, or on Respondents’ right to 

defend themselves from or make arguments in any pending or future legal or administrative action, 

proceeding, local or federal claim or suit, including without limitation, private individual or class 

action claims or suits or arbitrations, relating to Respondents’ conduct prior to or after the 

execution of this Assurance, or to the existence, subject matter or terms of this Assurance. 
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104. Nothing in this Assurance shall provide any rights or permit any person or entity 

not a party hereto, including any State or Attorney General not a party hereto, to enforce any 

provision of this Assurance. 

105. This Assurance may be executed in counterparts, and copies of signature pages 

transmitted electronically shall have the same effect as originals of those signature pages. All 

notices and reports under this Assurance shall be provided to the following address via first class 

and electronic mail, unless a different address is specified in writing by the party changing such 

address: 

For the District: 
 
Kevin Vermillion 
Director, Office of Consumer Protection 
Public Advocacy Division 
Office of the Attorney General for the District of Columbia 
400 6th Street, NW 
Washington, DC 20001 
consumer.protection@dc.gov  
 
For Acima: 
 
Matthew P. Previn 
Counsel for Acima   
PAUL HASTINGS LLP 
200 Park Avenue, 
New York, NY, 10166 

 matthewprevin@paulhastings.com 
 
 With a copy to: 
 Acima Digital, LLC and Acima Holdings, LLC 
 c/o Bryan Pechersky  
 Bryan.Pechersky@upbound.com 
 General Counsel 
 

[SIGNATURES APPEAR ON THE FOLLOWING PAGE] 

 



43 

FOR THE DISTRICT OF COLUMBIA: 

_____________________________ 
Kevin Vermillion 
Director, Office of Consumer Protection 
Office of the Attorney General for the District of Columbia 

Date: February 27, 2026 

FOR ACIMA DIGITAL, LLC: 

_____________________________ 
Matthew P. Previn 
Paul Hastings, LLP 
Counsel to Acima Digital, LLC 

Date: February 27, 2026 

FOR ACIMA HOLDINGS, LLC: 

_____________________________ 
Matthew P. Previn 
Paul Hastings, LLP 
Counsel to Acima Holdings, LLC 

Date: February 27, 2026 


